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As the largest festival of its kind in the Pacific

Northwest, The Seattle Lesbian & Gay Film Festival
is the ideal way to reach the loyal lesbian, gay,
bisexual, and transgender (LGBT) community.
In print, on screen, onling, in person: just a few of

the ways we offer premium exposure before and
@%@ during this highly anticipated event.

Since 1996, The Seattle Lesbian & Gay Film
Festival has been a vital and vibrant part of

Under 21 3.8 Greater Seattle’s LGBT community and beyond.

The festival continues to gain industry and
audience recognition for showcasing the latest
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up to szo 000 12.8

$35,001 to $50,000 16.2 -

$200,001 and up 4.6
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r alﬂ/ of gays and lesbians 72y of LGBT people prefer 12 all/ of Seattle
0 report that their D products and brands W/ residents identify

purchasing decisions are that support LGBT causes. themselves as gay, lesbian,
~ influenced by corporate 87% state they would remain  or bisexual—the second
;:é/ sponsorship of LGBT events. loyal to those companies. highest percentage among

the 50 largest U.S. cities.

s72 BILLION Buying
power of the U.S.

gay, lesbian, bisexual, and
transgender community in
2008.

“Ever since it launched in 1996, this festival has been
doing special things and shining as one of the most
interesting queer fests in the world. The Seattle L&G
fest consistently secures prestigious films and is
diligently attentive to its legendary and diverse
Seattle audiences.”

— PlanetOut.com
“Inside the Indies: Top 10 LGBT film festivals”
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“GSBA.is proud to partner with Three Dollar
Bill Cinema, a first-rate arts organization
that produces one of the finest LGBT film
festivals in the'nation and shares GSBA'S
commitment for creating connections

and supporting values that strengthen our
community

— Louise Chernin, Executive Director,
Greater Seattle Business Association « Sponsor since 2001



Logo Placement

Logo on sponsor page of programguide o | o | o [ o | o | o | o | o | o

Logo on sponsor page of website withlink o | o | ¢ [ o | o | o | o« | ¢ [ o

Logo on all festival print advertisements ¢ | o | o | «

Logo on festival trailer o [ o | «

Logo on festival invitations ¢ |

Logo on audience ballots

Logo in on-screen slide show o | o

Logo on cover of program guide o | o | «

Logo on festival poster « | « | «

Logo on festival press releases o
Advertising

Advertising in on-screen slideshow o | o | o | o |

Advertising in festival program guide "% |""* |wnps|fuites| % | % | 4 | %

Priority placement of program guidead ¢ | o | o [ «

Banner ad on festival website « | «

E-mail blast inclusion + | + |

On-Site Promotion

Banner/signage display at screeningvenues o [ o | o | o | @

Materials on info table in venuelobby o | o | o [ ¢ | ¢ | o | o | o | o

Sampling

a production o ampli
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Place
dollar bill Tickets and Parties

cinema

Add $1,500 (cash only) for 1 To be determined on an individual-basis

industry Fatggory exclusivity, * x Tickets are good for any regularly priced
which includes the text screening of $10 and under

Rachael Brister P “Official (industry category) | o i T
1122 East Pike Street #1313 Sponsor of the 2008 Seattle 509 of market value

Seattle, WA 98122-3934 Lesbian & Gay Film Festival.”

206.323.4274 fax 206.323.4275
rachael@threedollarbillcinema.org
www.threedollarbillcinema.org



